
27. Non-Fiction - Environment

VIVRE LES CHANGEMENTS CLIMATIQUES - Réagir pour l’a venir / LIVING
WITH CLIMATE CHANGES: WHAT’S NEW? by  Claude Villeneuve and
François Richard

Climate changes currently affecting the whole planet are here to stay. Where do
they come from? What are their consequences and their reach? How can we adapt
to these changes? What actions should be undertaken to reduce their scope? This
book provides the basic explanations in order to understand the problem and the
most up-to-date information on the phenomena.

It is acknowledged that global warming is the result of human activity; growth in
world population and economic activity exercised without regards for the
environment are the engines feeding climate changes. However, this correlation is
not immutable: the authors argue that the development of new technologies,
economic and legal incentives, citizen choices and day-to-day individual actions
can contribute significantly to change the intensity of global warming.

Authors Villeneuve and Richard, two biologists, share over 40 years of teaching
and research experience in Environmental Sciences. Both teach in the Université
du Québec network.  (Original work in French)

TESTIMONY:  Prestigious French journal La Météorologie, published by the
Société météorologique de France, August 2006 issue, states that Vivre les
changements climatiques  " is the most topical and comprehensive popularization
work on climate change “.

RIGHTS SOLD: Italian

• MultiMondes, 3rd edition, 2007
• 490 pages, 22 X 22 cm
• CAN $34,95 Paperback
• Over 10 000 copies sold in French Canada

PRACTICAL BOOKS

28. Practical Book  –  Advertising

1001 ADVERTISING TIPS by Luc Dupont

This best-seller is addressed to business persons, entrepreneurs, advertising
directors, designers, and copywrighters. The book deals with the mechanisms of
persuasion in advertising. For greater readability, texts are accompanied by
advertising images and boxes containing additional information on advertising and
marketing.

1001 Advertising Tips is a step-by-step guide to create advertising that sells. Using
dozens of examples of advertising campaigns and marketing strategies, it offers
readers the insight, tools and techniques needed to market any product or service.
The principles laid out in this book are based on research and on the experience of
hundreds of experts in Canada and the U.S.A.

RIGHTS SOLD: Chinese simplified, English (India), K orean, Russian, Spanish
world

• Transcontinental, 2006

• 341 pages, 18 X 23 cm

• CAN $36,95 Paperback

• Over 35 000 copies sold
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